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Department SciTec 

Degree programme AMS 

Module name Intercultural Business Communication 

Module number BW.2.916, B-GE-AB03 

Study and Examination Regulations ER-version 2026 (of 13/08/2025) 

module type required elective module 

Module coordinator Prof. Dr. Heiko Haase 

Module content 1. Concept and Models of Communication 
2. Verbal Communication 
3. Nonverbal Communication 
4. Concept and Models of Culture 
5. Stereotypes 
6. Comparative Cultural Studies 
7. Studies by Hofstede 
8. Studies by Hall 
9. Studies by Trompenaars 
10. Studies by Schwartz 
11. GLOBE Study 
12. Cultural Adaptation 

Learning objectives The seminar focuses on general and case-related aspects of intercultural 
business communication. It pursues an interdisciplinary approach that 
combines economic and business content with social, organizational 
psychological and anthropological approaches. As an outcome of the 
seminar, the participants know and understand culture-specific 
communicative aspects of thinking, acting and communicating and are able 
to reflect on them critically. At the same time, they have the ability to apply 
the knowledge learned to intercultural contacts in selected economic areas 
and to evaluate the risks from socio-cultural divergences for international 
business activities. 

Course type (lecture, seminar, exercises, 
practical course) 

0 L – 2 S – 0 E – 0 P 

Method(s) of instruction/ media used Interactive seminar with theoretical models and case studies from 
international business practice 

Learning materials Lecture notes, worksheets, recommended textbooks 

Recommended literature General readings: 
▪ Lewis, Richard D. 2010. When cultures collide: leading across 

cultures, 3rd ed., Boston/London: Brealey. 
▪ Hofstede, Geert; Hofstede, Gert Jan; Minkov, Michael. 2010. Cultures 

and organizations: Software of the mind, 3rd ed., New York: McGraw-
Hill.  

▪ Hall, Edward T.; Hall; Mildred Reed. 1996. Understanding cultural 
differences: Germans, French and Americans, Yarmouth: Intercultural 
Press. 

▪ Young, Robert E. 1996. Intercultural communication: Pragmatics, 
genealogy, deconstruction, Clevedon/Philadelphia: Multilingual 
Matters. 

Country-specific readings: 
▪ Schmidt, Patrick L. 2007. In search of intercultural understanding: A 

practical guidebook for living and working across cultures. Wien: 
Meridian World Press. 

▪ Acuff, Frank L. 2008. How to negotiate anything with anyone 
anywhere around the world. 3rd ed., New York: Amacom Books. 

▪ Morrison, Terri; Conaway, Wayne A. 2006. Kiss bow or shake hands: 
The bestselling guide to doing business in more than 60 countries. 
2nd ed., Avon (MA): Adams. 

Level/ category Master (category: 2) 

Which semester (winter/ summer term) winter term 

Which semester during the programme 1 

Requirements for attendance/ 
knowledge 

None 
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Requirements for award of credit points 
(type, scope, duration of examination) 

alternative examination (country report and presentation) 

ECTS credits 3 

Work load in: 90 h of total work load, therefrom 
30 h of presence at university 
30 h of self-study 
30 h of preparation for exams 

Usability of this module The module enables to acquire individual knowledge and skills that are 
relevant for working in international teams and internationally operating 
companies. 

Frequency of offer Every study year 

Duration of module  1 semester 

Location Ernst-Abbe-Hochschule Jena - University of Applied Sciences Jena 

Course Time According to schedule 

Language(s) English 

Latest change 05/09/2024 

 


